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® 79% are white, non-Hispanic

86% are female do not receive
mental health care

but would like to

experience stress due to
current financial situation (n=104)

p

78% are active-duty spouses feel supported by

°
°
® 58% are enlisted ranks
°

35% their local civilian (n=95)

39% are affiliated with the Army, Top contributors to current financial stress (n=65) community (n=114)

17% Coast Guard, 14% Navy, 10% Air Force, Top reasons for not receiving

and 8% Marine Corps feel a sense care (n=20)

The average age of respondents is 38 33% of belonging to Difficult to schedule appointment

. ° their local civilian Difficult to find child care
® 90% have children Spouse Un/ Student Loans Out-of-Pocket A . .
Underemployment Relocation Costs community (n=115) Available treatment not sensitive
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FUNDING FOR THE 2020 MILITARY FAMILY LIFESTYLE SURVEY IS PROVIDED
THROUGH THE GENEROSITY OF OUR PRESENTING SPONSOR USAA AND FROM
SUPPORTING SPONSORS LOCKHEED MARTIN, AARP, CSX, HUNT COMPANIES,
BAE SYSTEMS, THE BARRY ROBINSON CENTER, COMCAST, NORTHROP
GRUMMAN, WALMART FOUNDATION, AND THE BOEING COMPANY.

62% find OPTEMPO stressful for
healthy work/family life (n=116)

33% experienced 6+ months
of separation in the last 18 months (n=109)

LOCAL CONNECTIONS
do not know anyone in their local

civilian community well enough to
ask for a favor (n=100)

Are you currently employed? (n=75)
A4 S -
No, but | want

or need paid
employment

i
No, and | do not

'i\'i 18%

employment

have no friends in their local
civilian community with whom
they feel at ease (n=93)

want or need paid

of those who live off base
pay more than $200 in out-
of-pocket housing costs per
month (n=50)

Top factors for choosing current
housing (n=104)
Distance to base/installation
Safety of my family
Desirable school district
Pets allowed

n = total responses to each question OPTEMPO = operational tempo
*Active-duty spouses who are not also an active-duty service member
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MILITARY CHILDREN'S EDUCATION

Method of delivery for oldest child (n=78)
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Hybrid Online/Virtual In-Person Other

6 60/ believe COVID-19 has made their
O child(ren)’s education worse (n=89)

EMPLOYMENT

To what degree did COVID-19 impact your employment
situation?

Active-duty spouses (n=71)

M Better M No change H Worse

FINANCES

To what degree did COVID-19 impact your personal
financial situation?

All respondents (n=99)

M Better M No change M Worse

HEALTH AND MENTAL HEALTH

believe COVID-19 has made their mental
health worse (n=99)

believe COVID-19 has made their
child(ren)’s mental health worse (n=87)

believe COVID-19 has made their
personal health worse (n=99)

MILITARY 2020 COVID-19 IMPACTS IN NEW YORK TRI-STATE AREA

OVERALL TAKEAWAYS

The majority of respondents
report experiencing financial
stress.

Three in five military family
respondents in the New York
Tri-State Area pay over $200
each month in out-of-pocket
housing costs.

Two-thirds of respondents
believe their child(ren)’s
education worsened due to
COVID-19.

Only a third (35%) of military
family respondents agree they
feel supported by their local
community.

Questions about the annual Military Family Lifestyle Survey and how you can offer support? Contact survey@bluestarfam.org
Questions about Blue Star Families’ Craig Newmark New York Tri-State chapter? Contact newyork@bluestarfam.org

Funding for the 2020 Military Family Lifestyle Survey is provided through the generosity of our presenting sponsor USAA and from supporting sponsors Lockheed
Martin, AARP, CSX, Hunt Companies, BAE Systems, The Barry Robinson Center, Comcast, Northrop Grumman, Walmart Foundation, and The Boeing Company.




