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Method of delivery for oldest child (n=47)* To what degree did COVID-19 impact your personal

Three in four military family
_ respondents in Utah report
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Questions about the annual Military Family Lifestyle Survey and how you can offer support? Contact survey@bluestarfam.org

Questions about Blue Star Families’ Utah Chapter? Contact utah@bluestarfam.org

Funding for the 2020 Military Family Lifestyle Survey is provided through the generosity of our presenting sponsor USAA and from supporting sponsors Lockheed
Martin, AARP, CSX, Hunt Companies, BAE Systems, The Barry Robinson Center, Comcast, Northrop Grumman, Walmart Foundation, and The Boeing Company.




