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Campaign Overview

Relocating (or embarking on a PCS — permanent 

change of station) is a known pain point for military 

families. Many are forced to discard and restock 

refrigerated and frozen foods, and pantry items are 

time-consuming to source. Not to mention expensive.

In July 2017, together with Whole Foods Market, Blue 

Star Families created a PCS Welcome Bag campaign. 

By telling the story in a way that was authentic to our

military family audience, it went viral in the 

military community — even with zero marketing 

dollars supporting the campaign. Our social media 

impressions exceeded 267,000, with more than 14,000 people engaging in the conversation.

The Whole Foods Market coupons that were in the bags experienced a 41% redemption rate (8X higher 

than their average).

Blue Star Families and Whole Foods 

PCS GRAB BAG
2017 Report
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Campaign Reach

1
PCS SEASON CAMPAIGN

267,000 
SOCIAL MEDIA IMPRESSIONS

12,820
military-connected families receiving discounted coupons 

to Whole Foods Market to restock their pantry

9,034
new Blue Star  
Families members

which translated into...

PLUS

Together, we have helped thousands of military families stock 
their pantries and start fresh in their new homes!

LED TO 

Digital Campaign
Example of Social Media Post

130,910
FACEBOOK REACH

13,000
FACEBOOK LIVE REACH

14,415
TWITTER REACH

1,181
NEW FACEBOOK FOLLOWERS
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326%
INCREASE IN WEB TRAFFIC

DURING WHOLE FOODS MARKET 
CAMPAIGN

Press

191,082
TOTAL REACH

MilitaryOneClick

Army Wife 101

Jo, My Gosh!

Campaign Love
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